
 
 
 
 
This Manual Is Not For Resale: 
If You Purchased It From Anywhere Other Than MembershipMillionaire.com or a site licensed to sell this 
from Power House Technology, LLC, You Own An Illegal Copy – Help Us Stamp Out Piracy.   
 
If You Suspect This Is Not An Official Copy Please Contact Us At:  abuse@membershipmillionaire.com
 
 
© 2007 All Rights Reserved: Power House Technology, LLC 
Published by MembershipMillionaire.com
 
Unauthorized duplication or distribution of this material in any form is strictly 
prohibited. Violators will be prosecuted to the fullest extent of the law. No part of 
this publication may be reproduced, stored in a retrieval system or transmitted in any 
form or by any means, electronic, mechanical, photocopying, recording or otherwise, 
without prior written permission from the publisher. 
 
Power House Technology, LLC and it’s licensed publishers make no representation or 
warranties with respect to the accuracy or completeness of the contents of this guide 
and specifically disclaims any implied warranties or merchantability or fitness for any 
particular purpose and shall in no event be liable for any loss of profit or any other 
commercial damage, including but not limited to special, incidental, consequential, or 
other damages. 
 
While every effort has been made to ensure reliability or the information within any 
use, misuse or abuse of the operation of any methods, strategies, instructions or 
ideas contained in the material herein is the sole responsibility of the reader. The 
reader is encouraged to seek competent legal and accounting advice before 
engaging in any business activity. 
 
Any trademarks, service marks, product names or named features are assumed to be 
the property of their respective owners, and are used only for reference. There is no 
implied endorsement if we use one of these terms. 
 
 

For Further Information Please Visit:  MembershipMillionaire.com
 
 
 
 
 
 
 
 

mailto:abuse@membershipmillionaire.com
http://www.membershipmillionaire.com/
http://www.membershipmillionaire.com/


MODULE 7 
The key to keeping your members is to let 

them know what to expect. 
 

Have you ever joined a site only to find out that the membership fee you just paid 

only covers a small area of the site and that if you want more, you have to pay more?   

 

I have and it makes you angry.  It makes you feel like you’ve just been conned out 

of your money.  Don’t let this happen to your members. 

 

Be upfront about your membership policies.  Make them easy to find and read.  In 

short, Educate your members with the following tools. 

 

Terms of use.  To establish a good relationship between yourself and your 

members, you should make them aware of your terms of use when they subscribe.   

 

Each membership site has slightly different rules, and if these are made clear to your 

members upfront, there is less room for misunderstanding later on. 

 

FAQ.  Always have a FAQs page on your site.  No matter how user friendly you 

make your site, there will always be some confusion as to how it works and you 

want your members to have as simple an experience as possible when they want 

answers to their questions.  

 

Don’t make cancelling a subscription to your site a horrific process.   

 

Some membership site advisors suggest that you should make it very difficult for 

your members to cancel their subscription, but this is a very dangerous gamble to 

take.  While we are not suggesting you encourage them to cancel with a neon sign in 

the centre of the page, cancelling should be a fairly simple process.  



Going the extra mile to keep your customers happy requires maintaining a strong 

customer support function, and letting your members know how your site works. 

 

Providing clear terms of use and a FAQs page will make using your site simpler for all 

your customers.  Doing that little bit extra is a great way to ensure a happy and 

thriving membership base that generates millions of dollars in profits. 

 

Tell the world about it.  Effective strategies 

for marketing your membership site. 
 

The old adage if you build it they will come doesn’t apply to membership marketing.   

 

You have to make sure that your market knows your there, knows the benefits of 

joining your site, and is motivated to check you out.  Because there are so many 

powerful ways to communicate your business to your market we’re going to address 

this topic in two lessons.   

 

Keep in mind that as you begin to promote your membership site, not all of these 

marketing tools will work for you.  You may find that affiliate marketing generates 

more than half of your members while practically no one visits your site via online 

advertising mediums.   

 

Let’s take a look at a few marketing tools… 

 

Affiliate Marketing 
Affiliate marketing is a great way to make ongoing extra income from your 

membership site with very little effort.  It’s also important to note that your members 

do want to learn from you so you’ll want to balance affiliate promotions with your 

own products too.  You can’t be an expert in every subject and so complimentary 

products are a great way to increase income; just make sure the products aren’t 

directly competing with what you have to offer.  

 

 



Article Marketing 
Article marketing is a good way to both establish credibility and to get the word out. 

The easy way is to write a quick benefit driven article, how to article’s work well, and 

publish the article on an article marketing website like ezinearticles.com   

 

Your article will be picked up and reprinted on several websites and blogs and the 

great thing is that your bio will stay in tact and any embedded links.  This means 

that every time someone reads your article on another site, they’ll likely click through 

and find themselves at your website.   

 

Co-Registration works very differently than a standard banner or pop up 

ad.  Here’s the low-down… 

 

When a potential member is filling in an opt-in form for a third party, they are given 

the option to request more information on various other sites or products.  If they 

request further information on your membership site, you will be provided with their 

contact details to add to your mailing list.  

 

Social networking is a growing trend in advertising but its success rate is a bit 

slower and more difficult to measure.  For social networking online to effectively 

promote your membership site you have to choose the right network.   

 

Press releases.  Writing press releases, also known as news releases, is a high 

impact method of promoting your business.  Of course you must make sure that 

your website is newsworthy.  A great time to use a press release is with the launch 

of your site or any dynamic product offering.   

 

Now so far we’ve only touched the tip of the iceberg when it comes to marketing 

your site.   

 

In our next lesson we’ll take a look at a few more tools to drive traffic to your 

membership site. 



 


